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2 How Do Social Media Companies Like Facebook and Twitter Make Money? , Oct , 20,
http://www.marketoracle.co.uk/Article42647.html10
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30 Greg McFarlane, How Facebook, Twitter, Social Media Make Money From You, September 02,
2014http://goo.ql/60D5BV

31 Nielsen Report, THE PAID SOCIAL MEDIA ADVERTISING REPORT

2013, http://www.nielsen.com/eg/en/insights/reports/2013/the-paid-social-media-advertising-report-2013.html
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Social Network Ad Spending Worldwide, by Region,
2013-2017

2013 2014 2015 2016 2017
Social network ad spending (billions)
North America 494 $7.71 31010 $12467 S$15.15
Asia-Pacific $3.25 $5.18 $7.40 §9.66 51191
Western Eurcpe $2.34 $3.68 34,74 $5.82 $6.85
Latin Amenca 50.35 $0.54 30.68 §0.35 $1.00
Central & Eastern Europe 5041 $0.52 30.61 30.70 30.79
Middle East & Africa $0.07 $0.11 30.16 $0.22 50.28
Worldwide $11.36 $17.74 $2368 $2991 $3598
Soclal network ad spending growth (% change)
Middle East & Africa 680% 639% 524% 339% 274%
Asia-Pacific 60.7% 594% 427% 306% 23.3%
North America 463% 559% 310% 255% 19.46%
Western Europe 49.8% 57.1% 28.9% 22.8% 17.7%
Latin America 582% S556% 242% 250% 179%
Central & Eastern Europe 38.5% 27.0% 18.0% 14.4% 13.0%
Worldwide 51.1% 562% 335% 263% 203%

Soclal network ad spending share (% of total)

North America 435% 435% 426% 424%  421%
Asia-Pacific 28.6% 29.2%  3N1.Z% 32.3% 33.1%
Western Europe 206% 207% 200% 195% 19.0%
Latin America 3.1% 3.1% 2.9% 2.8% 2.8%
Central & Eastern Europe 36% 29% 2.6% 2.3% 2.2%
Middle East & Africa 0.6% 0.6% 0.7% 0.7% 0.8%
Social network % of digital ad spending

North America 10.5% 14.0% 15.9% 17.4% 18.7%
Western Europe 80% 1M4% 135% 153% 16.8%
Asia-Pacific 9.3% 11.4% 12.9% 13.8% 14.3%
Latin America B.5% 2.9% 10.0% 10.4% 10.4%
Central & Eastern Europe 9.0% 9.3% 9.4% 9.5% 97%
Middle East & Africa 4.9% 5.8% 6.8% 7.2% 74%
Worldwide 94% 122% 139% 151% 16.0%

Note: includes paid advertising appearing within social networks, social
network games and social network apps, excludes spending by marketers
that goes toward developing or maintaining a social network presence;
numbers may not add up to total due to rounding

Source: eMarketer, Apnl 2015

187282 Wi eMarketer.com
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32 Forrester Report, US Digital Marketing Forecast, 2014 To 2019, November 18, 2014
https://www.forrester.com/report/US+Digital+Marketing+Forecast+2014+T0+2019/-/E-RES116965

33 Carter, Brian, The Like Economy: How Businesses Make Money With Facebook, 2011, s, Pearson
Education.

34 E markter Report, Social Network Ad Spending to Hit $23.68 Billion Worldwide in 2015, April, 15, 2015,
http://www.emarketer.com/Article/Social-Network-Ad-Spending-Hit-2368-Billion-Worldwide-2015/1012357
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Advertising Spend Shifts to Mobile

Percentage of Total Digital Ad Spend that is Mobile

2014 2015

2017 2018 2019

2016
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3 Salesforce blog, Key Trends Which are Transforming the Advertising Industry in 2016, Feb 19, 2016
https://www.salesforce.com/blog/2016/02/key-trends-transforming-advertising-2016.html
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social Network Ad Revenues Worldwide, by Company,
2014-2017

2014 2015 2016 2017
Soclal network ad revenues (billlons)
Facebook 31148 $162% §21.43 52878
Twitter 126 5203 3295 339
Linkedin 75 5093 3113 8133
QOther .36 8538 7 Ja72
Total social network ad spending $17.85 52514 $32.91 S41.00
Soclal network ad revenue growth (% change)
Twitter 111.2%  $1.8% 450%  35.0%
Facebook 64.5% 418% 3I15% 259%
Linkedin I3 OZ51% 205%  17.8%
QOther 314%  350%  2671%  17.46%
Total social network ad spending 5468% 408% 309% 24.46%
Soclal network ad revenue share (% of total)
Facebook 64.4% SHAE% 651%  65E%
Twelttar 7.0% 1% 2.0% 7%
Linkedin A.2% A7% 34% 3.2%
Other 244% 234% 225% 21.3%

Note: includes paid advertising appeaning within social networks, social
netwark games and social network apps, excludes spending by marketers
that goes toward developing of maintaining 2 social netwark presance;
numbers may not add up to total due to rounding

Source’ eMarketer, Sep 2075
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% Clarke, Tara, How Does Facebook Make Money? Money Morning, October 9, 2014
http://moneymorning.com/2014/10/09/how-does-facebook-make-money/

37 Facebook Reports Fourth Quarter and Full Year 2015 Results , January 27, 2016
http://investor.fb.com/releasedetail.cfm?ReleaselD=952040

38Twitter Q4 and Fiscal Year 2015 Shareholder Letter, February 10, 2016
http://files.shareholder.com/downloads/AMDA-2F526X/1723765246x0x874459/8A4D1A1D-D184-4AFE-
9AC1-F880C5EA06F1/Q415_Shareholder_Letter.pdf
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